@® ARCTAVIA

Your Amazon Ads Al ops team.

Four Al roles run bidding, keyword curation, budget allocation, and verification. A second

Al audits the loop every six hours. Safety Guard keeps risky changes bounded.

AGENCY

Human labor
every month

Manual review,

SPEND-LINKED TOOLS

Fees rise with ad
spend

As your account grows,

ARCTAVIA

Flat-fee operating
loop

Supervision, execution,

coordination, and software cost often grows and verification in one

recurring retainer cost. with it. system.

WHAT BUYERS NEED TO KNOW CORE SYSTEMS

® 30 days free. No credit card. Start with ® 84-Dimension Bid Al

one campaign.
® Patient-Kill Al + Winner-Lift Al
® 84 signals. Hourly bid updates. A full ops .
. ® Dayparting Al + Budget-Flow Al
loop every six hours.

® Causal-Check Al + Polaris Supervisor Al
® Autonomous does not mean unchecked.

Guardrails are built in.

ARCTAVIA OVERVIEW DECK

% Action Center

Review only what needs attention. Polaris handles the rest.

% Performance snapshot

Fixed to a strong but believable mid-seller 3

VENUE

¥3,842,600

7 418.7%

IMPRESSIONS

1.28M

4224

Selected KPI trends

AD SPEND
¥618,400

43

cLicks

22.4K

2 4151
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JPY - Active

6.21x

~+08x

cvr

7.4%

~1pt

POWERED BY GPT-5.4

@ support §  Settings ° Seller Team

Goal Setup

Last31days

16.1%

16t

¥276
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® MEASURED PROOF

Measured, not modeled.

IRIS JAPAN

Iris Japan is the clearest public proof point in the current LP. The first three months show a strong

lift without relying on benchmark theater.

719 +123%

ROAS in December 2025, monthly best ROAS vs. the pre-ARCTAVIA baseline

ACoS vs. the pre-ARCTAVIA baseline

-55% +68%

Trailing 30-day ROAS improvement

Period: Oct-Dec 2025. Source: Amazon Ads API keyword reports, profile_id 1215225848499258, 31-day sales attribution. No modeling. No rounding up.

o Profile JPDemo 01 ©® swport £ setings e Seller Team

JPY - Active seller@example.com

Polaris Al

Set long-term goals and let Autopilot generate weekly/daily plans

View last 24h log

TODAY SUMMARY

Seven automation actions executed yesterday. No emergency rollback patching was needed. Budget is leaning into strong weekend hero SKUs while trimming overnight CPC in Brand Defense

CHANGES NEEDS REVIEW IMPACT Focus
7 ) +¥580,000 Hero SKU / Weekend

@  Polarisis already handiing the rest
During normal operation, you only need to

len a review item appears.

There is only one thing to review right now. Polaris N
RO T > %) e ° ® Ssee recent Polaris activity >
AS delta +12.4% ) handies the rest

Polaris is working automatically (" Sales delta +1

There is no need to dig deeper right now.

Active goal management Ask Polaris

Budget, target, period, and automation level are fixed here using the real page layout.
Hero SKU Revenue Growth
Growth target - ROAS - 2 campaigns - 3 ASINs

MONTHLY BUDGET TARGET REVENUE PERIOD scopE

¥720,000 ¥4,500,000 2026-04-10 > 2026-07-09 2 Campaigns | 3 ASINs

ARCTAVIA PROOF AND PRICING

PRICING SNAPSHOT

TOOL MONTHLY NOTES

Pacvue From ~$600 Spend-linked, no clear

ceiling

Perpetua From ~$500 Tiered access plus usage

fees

Agency retainer $1,500-$5,000 Human labor bundled in

ARCTAVIA

Flat monthly pricing

All features, not spend-
linked

Ad spend and Amazon fees already eat margin. There is no reason to let software fees finish
the job.
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@® GUARDRAILS AND ROLLOUT

Autonomous does not mean unchecked. o

® 7 anomaly detectors running hourly
® Hard budget and bid caps
® Human approval on material changes

® Full audit log for every decision and action

01 02

Pick one
campaign

Connect
Amazon Ads

The trial starts here.

No credit card

required.

Start small. Expand
after the numbers

convince you.

ARCTAVIA ROLLOUT AND SAFETY

Goal Setup

D Aichat

03

Read the 6-
hour log

% Expert Mode

Every action is logged

default,

with the reason behind
it.

CONTACT
Website: https://arctaviaos.com/en

App: https://app.arctaviaos.com/en

CONVERSATIONS

thread.

oLoeR
Why did ROAS move 8
yesterday?
How are we doing
today? @
Summarize what |
o}

should check today.

Polaris settings
hardening verify @

Polais satings ve
verify @

What does this
recommendation I}
mean?

Expain the ofive oil
auto campaign o]

Give me a current @
summary

30 DAYS FREE

o Profile JPDemo01 ©® swpot @ Setings ° Seller Team

JPY - Active seller@example.com

Polaris Al Workspace

Profile JP Demo 01

No manual scope applied

Polaris will analyze the whole account by default (32 Choose campaigns @ Ask with ASIN focus

jonal. Narrow down to a campaign or ASIN only when
drilldown. @ start account-wide

oo 1508

ROAS movement from yesterday
- Overall ROAS dipped from 6.4x to 5.9x, but revenue still held steady.

- The main driver was Brand Defense between 19:00 and 23:00, where CPC rose and ad spend
finished 11% above the prior day.

- A second factor was a higher delivery share from the auto campaign, which increased
exposure on a small set of lower-CVR queries.

Visible optimization room

Demo: https://arctaviaos.com/en/contact

Case study: https://arctaviaos.com/en/case-studies/iris-japan
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